AFRICAN

o3Y,* DIASPORA

About ADM I
Participating Organizations

Resources Available

Total Grant Pool*
Implementation

Number of Business Awards
to be Granted

Anticipated Average
Grant Size

Duration of Support

ADM Timeline

Participation

Lead Implementing Partner

|
1
|
1
1
1
1
)

=" USAID

% 'lll' FROM THE AMERICAN PEOPLE

ESRION |

moving money for better

African Diaspora Marketplace Il
www.diasporamarketplace.org

i ADM Il is an SME business development initiative that supports sustainable

economic growth and employment in Africa

United States Agency for International Development (USAID)
Western Union

Western Union Foundation

Ecobank

African Capacity Building Foundation (ACBF)

Tony Elumelu Foundation

George Washington University CIBER

Irv Barr Management

U.S. State Department

Grants and/or other financing (awardees)
Technical assistance (grants or training)
SME workshops and toolkits

Nearly US $1 Million “*fundraising will continue through June 2012, total TBD

Proposals must be implemented in one of the following African countries,
representing four trading regions, ECOWAS, EAC, SADC, COMESA or North
Africa: Angola, Benin, Botswana, Cote D’lvoire, DRC, Ethiopia, Ghana,
Kenya, Liberia, Mali, Mozambique, Nigeria, Rwanda, Senegal, Sierra Leone,
South Africa, Tanzania, Uganda and Zambia, and Libya and Tunisia

Anticipated number of awardees is 15-30 and will be determined based on
grant pool, technical partners and qualified applicants

Grant size is highly dependent on businesses selected; anticipated range is up
to US$50,000 matched grant and up to $20,000 technical assistance.

Second round Financing is dependent upon equity and debt investors.

Grants, technical support and monitoring will take place during 12-24 months,
depending on specific businesses selected

--Call for proposals: December 16, 2011-March 2, 2012

-- Semi-Finalists announced: April 2012

-- Final proposals submitted: May 2012 -

-Finalists Announced: June 1, 2012

--Marketplace Event & Awards: Washington DC, June 21-23, 2012

493 Proposals were submitted by SMEs in Agribusiness, ICT (Information and
Communications Technology), Alternative Energy and other productive
sectors; More than 70 Semi-Finalists were invited to submit full business

plans; Of those more than 40 Finalists will be invited to Washington DC

Small Enterprise Assistance Fund (SEAF)
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African Boreholes Initiative Limited

Board Chairman: Prince Immanuel Ben-Yehuda

ABI is committed to providing high quality products and services which empower customers to gain access
to the fundamental elements which ensure life and good health. This has been exemplified for four tears
through ABI’s borehole drilling, pump installation and water management services across the country of
Kenya where drought has impacted the society for the past decade. ABI has launched the Organic Amiran
Farmer’s Kit. Designed to ensure farmers can raise the highest quality, natural, chemical-free, organic fruits
and vegetables and get the increased economic return. Farmers will have access to local, regional and
international markets. At the same time he will produce a harvest appreciated by every Kenyan mother
who desires to provide nutritionally superior meals for the health of her family. Organic agriculture is a key
to creating long-term food security. Chemical-free farming means soil and ground water preservation. The
Organic Kit is backed by ABI’s agro-support contract in which its organic specialists work hand-in-hand with
the farmer to make certain that every customer has the best opportunity to attain the maximum projected
yield from his field.
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Comprehensive Design Services (CDS)

Architect and CEO: Chinwe Ohajuruka

CDS is a US and Nigeria-based organization that provides responsive and responsible design, engineering
and project management services for sustainable or green and affordable projects. CDS’ most important
product, the Passive House Prototype or PHP is designed to help Nigeria achieve her Millennium
Development Goals. It provides a vehicle, the Passive House Prototype, for widespread use of renewable
energy, provision of affordable housing and enhancing the beauty and livability of the Nigerian built
environment. CDS aims to be a “small but mighty organization” - small in size but mighty in creative
capacity and impact. Its ultimate goal is improve the lot of, and raise the standard of living of millions of
Nigerians by creating designs for affordable housing, clean water, renewable power and improved
sanitation, amongst many others.
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EcoPower Liberia

President: Vickson Korlewala

EcoPower Liberia uses innovative power generation technology combined with a new power distribution
business model to make reliable, cheap electricity the new reality in Liberia and its neighbors. EcoPower
Liberia distributes, installs and operates an electricity generating system that uses agricultural waste for
fuel. Agricultural waste such as nut shells, peels, bagasse and other refuse is plentiful and cheap. This
results in electricity costs as low as $0.10kWh. The only other way to generate electricity in Liberia is with
diesel, but this costs over $0.50kWh, rendering anything made in Liberia uncompetitive (average world
price for electricity is $0.15kWh). EcoPower Liberia’s generator dramatically reduces the cost of
mechanized crop processing. Just as important, it enables processing right in the village, eliminating
spoilage and greatly increasing the incomes of farmers. Its compact power plants produce power-on-
demand, up to 24/7; this is necessary to enable manufacturing, cell towers, refrigeration of meat and dairy,
refrigeration of medicines in hospitals, and many other uses.

GONJA

MEAT COMPANY

FRESH, HYGIENIKC MEAT, BECAUSE WE CARE!

Gonja Meat Company

Alex Osei-Kwame

Gonja Meat Company is a vertically integrated agribusiness engaged in the slaughter, processing and sale of
fresh hygienic meat. The existing practices in Ghana’s meat industry hardly meet food safety standards.
Gonja seeks to produce high quality and affordable meats using locally raised livestock, processed in the
company's abattoir and sold through its own sanitary outlet stores. Its offerings will include fresh cut
poultry and meat as well as packaged, kitchen-ready products including hamburger patties,
sausages, corned beef, roast beef, ham, bacon, kilishi and smoked meat. Gonja owns a full value chain from
abattoir (located in Kumasi, Ghana), processing plant and retail outlets. The integration model gives the
company absolute control of quality, eliminates costly middlemen and offers savings to customers. Gonja
will buy livestock from local farmers and add value to the economy. The slaughterhouse opened in 2004 to
provide the local butchers with a modern abattoir that conformed to international food safety standards.
Gonja had no control of the meat once it left for the market. The butchers continued to disregard
sanitation. Gonja changed its model by building a processing plant with outlet store so we could control the
whole supply chain.




africaNewsNet

AfricaNewsNet

Joe Rogoiyo

AfricaNewsNet is a project of Infinicity PLC, Inc. designed to provide well-written, well-curated, and
professionally-presented online news, opinion, analysis, and multimedia content about and relating to
Africa. It was set up to address a gap for news and content with a continental perspective, at a time when
Africa is moving steadily towards greater regional integration, when cross-pollination between African
business people and countries is picking up momentum. Infinicity PLC, Inc. believes that a central place for
content that is both local and yet continental would be a timely and appropriate addition to the mix of
voices telling an increasingly exciting African story. Its goal is to become an indispensable and valued
channel for the latest news, analysis, opinion, commentary and multimedia for consumers within Africa and
the Diaspora, on whatever device they use — from the traditional computer desktop or screen to the mobile
device. AfricaNewsNet plans to set up editorial, sales and marketing operations in three key African cities,
and eventually to establish a presence in every African country. (http://www.africanewsnet.com).

Med

Medical Information, Enhancernents, Solutions and Censulting

MedEnhanz Resources Limited

Founding and Managing Partner: Dokun Dairo, MD

MedEnhanz Resources Ltd is a start-up venture with a mission to make up-to-date medical information
readily available to healthcare professionals and to drive the use of quick reference medical information to
improve patient care delivery in Nigeria. The flagship product, www.medenhanz.com, is an accessible and
affordable web-based and mobile application for point of care clinical reference information and continuing
medical education. It has been developed to empower clinicians and other healthcare providers with
cutting-edge knowledge to manage their patients through instant access to current world-class content
such as clinical practice guidelines and algorithms, disease conditions, clinical trials, and drug information
all at once at an affordable cost. With a multi-million dollar market size, and the rapid advances made in
Information and Communication Technology in Nigeria in the last decade, MedEnhanz is poised to deliver
value to care providers, patients and the company while closing the gap in medical service system, and
make Nigeria and sub-Saharan Africa a competitive quality healthcare destination.

Mobile Payment Solutions Limited

Iris Mwanza

MPS is a software company specialized in payment systems, electronic and mobile commerce. Established
in 2008, its mission is to transform Southern Africa into a cashless economy. By harnessing the efficiency of
technology, we are significantly reducing the cost of doing business and fueling economic growth in the
region. MPS products are appropriate for this market and designed with functionally, cost effectiveness
and efficiency in mind. MPS has already created UtiliPay Payment Gateway, which allows bills to be
presented and paid via mobile phone, internet or ATM, as well as a Mobile Banking Platform, which
expands the reach of financial services to mobile phones and allows financial institutions to increase
efficiency and expand their geographical reach without high operational costs. MPS is currently working on
a Mobile Marketing Platform which will allow insurance companies to present simple micro-insurance
products to the client through a mobile handset; communicate with clients; accept electronic payments via
the mobile phone; and make payouts using mobile phone companies’ network of agents.
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